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Abstract: 
The aim of this study was to identify rumour-spreading in social media and 

its impact on societal security from the perspective of university students in 

Emirati society. The descriptive analytical approach was duly used. For the 

purposes of this study, the questionnaire was administered as a research 

instrument to collate data from members of the study sample, which 

consisted of 313 university students in Emirati society.  

The study concluded that the top spreader of rumours via social media, 

according to the study sample, was WhatsApp. Instagram, meanwhile, was 

a close second, followed by TikTok. Further, the multimedia tool that 

contributed most to the believability of social media rumours, according to 

members of the sample, was videos, followed by images and lastly 

infographics. The results also showed that the most prevalent sorts of 

rumours in social media, according to the study sample, were social 

rumours, followed by political rumours, while security rumours came last.  

It was found that university students in the UAE tend to be impartial 

towards rumour-spreading in social media and its impact on societal 

security, and that the most appropriate ways to confront rumours in social 

media, according to the students in the sample, were through the imposition 

of fines and penalties on rumourmongers through social media. The results 

also showed that, a significance level of α≤.0.0 , there were no statistically 

significant differences attributed to gender and University type at in the 

students’ leanings towards rumour-spreading in social media and its impact 

on the societal security.  

Based on the results, the study recommended a tightening of controls on the 

various forms of social media and the taking of all deterrent measures 

against fake and rumour-spreading accounts.  
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تقوو ا دولةوووش  الووع دوا داووش دولدستووش ةدوت وواتع  

لووو سع ب داوووع دوا د ووو  ولاععيوووم  ترووو  ع دو

 .دلاجات دي دلى دلأمن دوتجاتعي

ةجووو ش تلوووعيع ب ة ووو د ان ا داوووش دوووي دولةووووش 

وتع  اوووووش معةجوووووي د مووووو د ب داوووووع م د ووووو  

 .دوا د   دلاجات دي

تاا  مؤس  ب دولةووش  ا دوش م وا ي تا  دولوة داش 

دوا د و   دي دواع م  م  دولو سع ب داوع م د و 

 .دلاجات دي

يحوووعك سوووا ل دولةووووش دلوووى دناوووعدا دوقووو   ل 

ةدووولا  وووئ دولووو سع ب داوووع م د ووو  دوا د ووو  

 .دلاجات دي

تقوو ا دولةوووش  احتاوو  دولووعا ب دوتلوو لش واووو   

 .دوت د   م ؤةواش دوتحا ى دوتالدةل

 م د ووو ل ياووو ل   ووو   تحوووعك دولةووووش دلوووى  

دوا د وووو  دلاجاتوووو دي شدةوووو  دولةوووووش ةدوووولا 

 .دمالدشه  ولر رج
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